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Respondents Profile

The response rate for partners from Africa also rose 

Response  Rate:

Stoves  
Manufactured:

Stoves  Tested:

Stoves  
Disseminated:

Fuels  Produced:

Fuels  
Disseminated:
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Stoves

The number of stoves manufactured by Alliance 
partners grew 22%, to 11.7 million, in 2013

respondents distributed 14.3 million 
stoves in 2013, growing by 75% over distribution 
reported in 2012 Partners 
reporting stove distribution activities in both 
2012 and 2013 marked a 19% year-on-year 
increase in distributed volumes. 

Activities by country:       1 to 2       3 to 5       6 to 10       11 to 20        20+

Asia
192 

Headquarters 

212
Respondents active in
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Countries
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Latin America
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Headquarters 
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Respondents active in

17
Countries
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146
Respondents active in
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Countries
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Fuels 

Partners distributed at least 11.6 million 
kilograms (kg)1 of fuel in 2013 – 55% more than 

Design                        Manufacture/Production       Distribution      

Testing                        Research                              Humanitarian      

Carbon developer       Investor                                Donor

% share by organization type, 

sized proportionately to number of 

organizations reporting from region

Europe Asia

Latin 

America

North

America

Africa

Oceania

101

59

37
4

19266

46% 40% 8% 5%

141 124 24 16 4
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was reported in 2012

Rural Peri-Urban/Urban

POVERTY LINE

76%

14%
3%

7%

Primary methods of marketing stoves:     
   Trade Shows        Internet                                                      Public Demonstration       Door-to-Door Campaigns       

   TV Ads                 Billboards/Other Outdoor Advertising       Flyers                                Other         

    Newspaper/Other Print Media                                              Radio Ads                         Mobile Messaging

20% 14% 13% 13% 11% 11% 10% 4% 3% 1% <1%
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S
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PRODUCED DISTRIBUTED

New 2013 respondents
Responded in 2012 and 2013

Outer ring: Total volume reported
Inner ring: Total respondents
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0.2M

1.5k
1.8k

Stoves manufactured in region        Stoves distributed in region            Flows of distributionStoves manufactured in region        Stoves distributed in region            Flows of distributionStoves manufactured in region        Stoves distributed in region            Flows of distribution
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Map key: Stoves distributed in country:       1+       1,000+       10,000+       100,000+        500,000+

Chart key: Stove fuel type                     

Unspecified Biomass:        

Unprocessed Biomass:      Crop Residues                    Dung                                  Wood       

Processed Biomass:           Alcohol/Ethanol                   Biogas                               Briquettes/Pellets          Charcoal

                                              Coal/Biomass    

Fossil Fuel:                          

Other:                                   Electricity                             Solar                                  Other       
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I. Processed biomass fuels making an impact

II. Biogas sees organic growth

III. Ethanol demand centuries in the making
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IV. LPG for cooking increasingly considered a scalable option 

Case study 1: LPG in Ghana – Moving toward successful fuel switching and adoption
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Standards and Testing

In 2013, 75% of all stove models were reported 
as tested.

raphic coverage of testing services over 2012. 

Case study 2: LPG in Indonesia – Successful Fuel Switching
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# models tested in-country:       1 to 2        3 to 5        6 to 10       11 to 50        50+

# of testing organizations in 2013  (and 2012)    

# of models tested in the region Bubbles sized according to number of models tested

24 (19)      59
North

America

Europe

37 (27)     49

15 (10)    19

Africa

Latin
America

18 (12)    27

48 (31)    265

Asia

Testing occurrences
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Benefits organizations that engage/support local 
partners

Benefits organizations that demonstrate 
multi-year financial sustainability or significant 
co-financing

Prioritizes early-stage ventures

Prioritizes enterprises serving the base of the 
pyramid

Prioritizes small and medium enterprises

Results in environmental/climate benefits

Results in health benefits

Results in local livelihood improvement

women beneficiaries

Benefits organizations working in humanitarian 
settings
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that a vast majority of the available performance 

Count of Researchers by Research Area:      Evaluating Technology Performance      Adoption      Market Studies     
    Air Quality      Other      Health      Methods/Protocol Development      Environment      Fuels      Gender      
    Social/Behavioral      Livelihoods      Climate

27% 15% 11% 10% 9% 7% 5% 4% 3% 3% 3%
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$80M

$100M

$120M

$140M

2013 2014 2015

New funding type committed by year:
Carbon fund investment(s); Offset sales

Grants     Private equity      

Cookstove/Fuel sales revenue     

Private loan      Individual donations

Other      Public loans      In-kind    

Unknown
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DONOR

$124k

$239k

$33k

INVESTOR

$1.8M

$454k

$231k



Over one-third of partners said they measure 
and report on the social and environmental im-
pacts of their work

Cash: 87% Other: 5%Consumer Finance: 8%

In-House    
Other     
Partnership with Financial Institution 

Microloans
Employer Agreement
Other
Group Loans
Layaway Savings Plans
Pay-as-You-Go Plans
Mobile Banking

33% 60% 52% 14%

7% 10% 10%

5% 5% 5%
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Gender 

Engages women as employees and/or entrepreneurs

Provides incentives for women distributors

Uses selection criteria for recruiting women 
as distributors

Uses gender-informed marketing messages 
and methods

Engages women as entrepreneurs in after-sales 
service for repair and/or maintenance needs

80%

23%

21%

15%

19%

Conducts gender-informed training for entrepreneurs 
and/or employees

23%
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3.



690k 
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LOCATION
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supply chain that better connects buyers to the 

 

the economic constraits that face many poor 

“the idea is 



6.3M 
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7.8M 

Stoves 

LOCATION

 $234

100% 

8,064 28%  
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92% 8%

100%
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“The ultimate goal of these 
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“For that 
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LOCATION
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100% 
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0%97%
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sector 

has since then become the most popular clean 



1.0M 
Stoves
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LOCATION
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inter-ministerial committee on cookstoves comp-

entrepreneurs master the art of business ma-

 says 

“The demand 
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LOCATION
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 says 

This can help increase the 
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100%
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• Repeat customers:

has been that stove purchases represent 

• Stove stacking:

to better capture the use of multiple stoves 



38

• Intensity of adoption:
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Alliance Homepage

Partner Directory

Reports and Research 

Igniting Change: A Strategy for Universal 
Adoption of Clean Cookstoves and Fuels

Alliance Business Plan

Testing, Standards, and Technology

Clean Cooking Catalog

Standards and Testing 

Carbon Finance

Carbon Finance Platform for Clean Cooking

Investment

Increasing Investment in the Clean Cooking 
Sector 

Country Strategy

Partner Country Toolkit (also available in 
Spanish)

Country Action Plans / Market Assessments

Adoption

A recipe for developing adoption and impact 
indices

Gender

Scaling Adoption of Clean Cooking Solutions 

Guide

html

Humanitarian

Safe Access to Fuel and Energy Online 
Knowledge Hub 



Global Alliance for Clean Cookstoves
1750 Pennsylvania Avenue NW, Suite 300

Washington, DC 20006
+1 (202) 650-5345

www.cleancookstoves.org
info@cleancookstoves.org


